
 

 
 

 

  
 

 
 
 
 

     

               
      

  

 
     

 

       

 
 

 
     

From:	 Wayne, Kathleen A (HSS) 
To:	 HSS DPA Chiefs; Welch, Scooter (HSS Sponsored); O"Gara, Kathy (HSS Sponsored); Bennis, Don 
Cc:	 HSS DPA WIC Juneau; HSS DPA WIC Anchorage; Olejasz, Aimee M (HSS); Butcher, Clay (HSS); "Danielle Rybicki" 

(afdrr@uaa.alaska.edu) 
Subject:	 WIC Update August 19 In this issue....... NAFMNP Conference, Breastmilk Storage, Warrant Stock Request, LA 

directory udpate, and more 
Date:	 Friday, August 19, 2016 3:18:52 PM 
Attachments:	 AK+2017+RFP+Application+Packet+8-4-16.docx 

Human Milk Storage Final.pdf 
LA Directory 8.19.16.docx 
2016 NAFMNP Agenda_Final for WEB.PDF 

Hi Everyone, 

State staff are gearing up for the National Association of Famer’s Market Nutrition Programs annual 
conference taking place here in Juneau on September 7-10.  Our very own Erin Khmelev is on the 
NAFMNP board and has helped to plan an excellent conference featuring successful  Alaska projects, 
national speakers, and a confirmed appearance by Governor Walker.  In addition, there are fun pre-
conference exercise activities, a walking tour by Sandy Harbanuk, a get-together event on Mount 
Roberts, and much more.  Hope to see you in Juneau. 

1. Success Story 
The biggest success for this quarter has been the increased contacts for the Copper Center area 
and Valdez, therefore making WIC more obtainable 
for clients. 

2. LA Directory-
New updates see attached. 

3. Breast Milk Storage Guidelines 
Released from the USDA- see attached.  There guidelines are for healthy full term babies and 

are for home, not hospital use.  See attached. 

4. Voter Registration Question from the August 4th teleconference: 
Voter registration forms do not have to be kept but the declination of voting must be 
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I. MARCH OF DIMES ALASKA COMMUNITY GRANTS PROGRAM



Founded in 1938, the mission of the March of Dimes is to improve the health of babies by preventing birth defects, premature birth, and infant mortality. We do this by funding research to understand the problem and discover answers, helping moms have full-term pregnancies and healthy babies, and supporting families and comforting them when their baby needs help to survive and thrive.



Premature birth is the leading cause of newborn death worldwide. Even babies born just a few weeks too soon can face serious health challenges and are at risk of lifelong disabilities. In 2003, the March of Dimes launched the Prematurity Campaign to address the crisis and help families have healthy, full-term babies. The campaign funds research to find the causes of premature birth, and to identify and test promising interventions; educates health care providers and women about risk-reduction strategies; advocates to expand access to health care coverage to improve maternity care and infant health outcomes; provides information and emotional support to families affected by prematurity; and generates concern and action around the problem. 



As part of this effort, the Alaska Community Grants Program is designed to invest in priority projects that further the March of Dimes mission, support campaign objectives, and further our strategic goal of promoting equity in birth outcomes. Tobacco cessation is an important strategy to reduce the risk of preterm birth and other maternal and infant health problems. “Smoking Cessation and Reduction in Pregnancy Treatment” (SCRIPT) is an evidence-based intervention March of Dimes supports. It is based on the 5 A’s of smoking cessation and is comprised of a guide, DVD, counseling, and Quit Line referral. The SCRIPT model for smoking cessation has been introduced in three rural communities in Alaska.



[bookmark: _Hlk458080323][bookmark: _Hlk458080350]Another evidence-based intervention March of Dimes supports is CenteringPregnancy®, a multifaceted model of group prenatal care. CenteringPregnancy integrates the three major components of care – health assessment, education, and support – into a unified program within a group setting. Both CenteringPregnancy® and SCRIPT have been nationally recognized by leading healthcare experts because of improved outcomes for important maternal child health indicators including preterm birth rates, low birth weight rates, small for gestational age, and others. There are three CenteringPregnancy® sites in Alaska. 











II. AVAILABLE FUNDING AND 2017 FUNDING PRIORITY AREAS



The community grants fund for 2017 is approximately $8000. It is anticipated that one to four projects will be funded, with grants ranging from $1000 to $8000 each. 





Proposed projects must aim to improve access to or delivery of care or education to pregnant women/women of childbearing age or to deliver education to health care providers on one or more of the following priority areas:



1. Reducing tobacco use among pregnant women:  Tobacco use is a well-documented risk factor for preterm birth and other adverse birth outcomes, but as many as 55% of women smoke during the last 3 months of pregnancy in some regions of Alaska.



2. Expanding group prenatal care:  Group prenatal care reduces rates of preterm birth by combining prenatal care with group education and support services.







III. ELIGIBILITY



In order to be eligible to receive a March of Dimes State grant, the applicant must provide services in Alaska. The applicant organization must be an incorporated not-for-profit 501(c)(3) or for profit organization or government agency.  The March of Dimes does not award grants to individuals. Applicants must disclose any conflict of interest due to representation by their organization on the March of Dimes Maternal and Child Health (MCH) Statewide Committee or the Market Board.



The March of Dimes does not fund billable health care provider services. The March of Dimes community grants also do not fund scientific research projects. For information about research grants funded by the March of Dimes national office, please go to marchofdimes.org/research. 



All grantees must  (i) certify  that they are not  presently listed on the Federal Excluded Party List,  debarred or suspended from the award of any federal or state contracts,  or excluded from participation  in any governmental  medical reimbursement programs;  and  must (ii) attest that they /will comply with all laws and regulations (to include  federal, state and local  laws and regulations).  Additionally, March of Dimes grantees may be screened to ensure that they are not debarred or suspended by the Federal Government and/or local State agencies.  





IV. APPLICATION TIMELINE AND FUNDING PERIOD



Proposals due:	09/16/16

Notification of awards:	11/31/16

Grant period:	01/01/17—12/31/17



All community grants are approved for one year only. Applicants may choose to submit a proposal that covers a two or three year project period. However, March of Dimes only awards funds for one year at a time (maximum three consecutive years). Funding for years two and three is not guaranteed and will be based upon March of Dimes review of progress and expenditures, alignment with the state’s strategic plan and the availability of funds.



Multi-year project proposals must include a budget request and objectives for the two or three year time period under consideration, as well as a copy of the applicant's most recently audited financial statement. 





V. APPLICANT INSTRUCTIONS



Interested applicants must submit a proposal by the date listed above in the “Application Timeline and Funding Period.” Late submissions will not be reviewed. Proposals must: 



· Adhere to the “Proposal Template” listed below

· Be no longer than 15 double-spaced pages (excluding Appendices); proposals that exceed 15 pages will not be reviewed 

· Have a font size of 12 points or greater

· Have margins of at least 1 inch on all four sides



Applicants must submit one original proposal (with original signatures in appropriate places) to the address below by the date listed above. Applicants should also send an electronic copy of the proposal to the address below by the date listed above. The electronic copy should be one complete file, either a PDF document (recommended) or a Microsoft Word document. Do NOT fax applications.



Applications must be received by 4:00PM on 09/16/16.  Late applications will not be accepted.  Proposals should be sent to:



Debbie Golden, MCH Director

March of Dimes Alaska 

3209 Denali Street, Suite 200

Anchorage, AK 99503

dgolden@marchofdimes.org

(907) 222-4888



You will receive an email confirming that your application has been received.  If you do not receive this email, please call the person listed above to verify that your application was received.    



The MCH Statewide Committee will review proposals. All applicants will be notified in writing of their application’s status by 11/31/16. 



All grant proposals must address the March of Dimes mission of improving the health of babies by preventing birth defects, premature birth and infant mortality. Priority will be given to projects that meet one or more of the following criteria: a) focused on prematurity prevention; b) evidence-based; c) include measurable outcomes; and d) promote equity in birth outcomes. Projects may focus on consumers and/or health care providers. 











VI. PROPOSAL TEMPLATE



The full proposal template can be found in Appendix A. Applicants should answer all questions and include all components in submitted proposals. Submitted proposal with incomplete information will not be reviewed.





· Project Overview 

· Project Abstract 

· Project Description 

· Project Objectives/Activities/Evaluation Methods/Outcomes Template

· Budget 

· Optional Supplemental Information





VII. GRANTEE REQUIREMENTS



Upon notification of grant award, grantee must sign the March of Dimes grant agreement. If you are interested in reviewing the March of Dimes grant agreement prior to being notified if you have received a March of Dimes grant, contact the March of Dimes Alaska.



March of Dimes grantees are required to report on project progress and results six months into the grant agreement and at project end. 



Grantees must also get written approval from the March of Dimes Alaska for any changes in project design or implementation, variance from the submitted budget, or changes in staff overseeing the project.
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Appendix A: March of Dimes Proposal Template



Refer to the following checklist to ensure that your proposal is complete before submitting. Incomplete proposals will not be reviewed.



· Project Overview (2 pages)

· Completely filled out

· Signed by appropriate person

· Project Abstract (1 page)

· Completely filled out

· Project Narrative (5-7 pages)

· Addresses all items listed in that section 

· Includes at least one outcome objective that seeks to change knowledge, behavior or birth outcome

· Project Objectives/Activities/Evaluation Methods/Outcomes Template (3 pages)

· Completely filled out

· Proposal includes at least one outcome objective that seeks to change knowledge, behavior or birth outcome

· Budget (2 pages)

· Budget form is completely filled out  and signed by appropriate person

· Grant amount requested falls within the allowable range, and requested line items fall within allowable cost items

· Budget totals have been checked for accuracy

· One page written justification is included 

· For multi-year project proposals, a copy of most currently audited financial statement including Statement of Income and Expenditure and Balance Sheet is included (not included in overall 15 page maximum)

· Optional supplemental information (not included in overall 15 page maximum)

· Application is no longer than 15 double-spaced pages (excluding a copy of most currently audited financial statement including Statement of Income and Expenditure and Balance Sheet for multi-year project proposals and optional supplemental information)

· Font size is at least 12 points 

· Margins are at least 1 inch on all four sides



Applications must be received by 4:00PM on 09/16/16. Late applications will not be accepted. Proposals should be sent to:

Debbie Golden, MCH Director

March of Dimes Alaska

3209 Denali Street, Suite 200

Anchorage, AK 99503



If you have questions regarding the March of Dimes Alaska community grants application or need additional application forms, please contact Debbie Golden, MCH Director, at (907) 222-4888 or dgolden@marchofdimes.org.



Project Overview (2 pages)



Applicant Organization: __________________________________________________________



Address: ______________________________________________________________________ 



City: ___________________________ State:____________________________ Zip: _________   



Project Title: ___________________________________________________________________



Contact Name	: ________________________________________________________________ 



Phone: ________________________________ Fax: ___________________________________



E-mail: _______________________________________________________________________



Institution Type (choose one): 

[  ] Clinic 

[  ] Community-based Organization 

[  ] Educational Institution 

[  ] Health Department (State/Local) 

[  ] Hospital

[  ] Other For-Profit Organization 

[  ] Professional Association 

[  ] Other 							



Have you previously received March of Dimes grant funding for the same project in the last 5 years? [  ] Yes, please specify years_____________ [  ] No



Is this a proposal for a multi-year project? [  ] Yes, please specify # of years________ [  ] No



Please provide a brief synopsis of your project (2 sentences are sufficient): ______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________



Please list the one primary March of Dimes priority funding area that the proposal addresses (funding priority areas listed in Section II):

_____________________________________________________________________________



Please list the one primary and one secondary purpose category that the proposal addresses (categories listed in Appendix B):

Primary: _____________________________________________________________________

Secondary: ___________________________________________________________________

Approximately how many unduplicated individuals will be served during year one? _________



Does this project target adolescents (17 and under)? [  ] Yes [  ] No



Does this project aim to reduce disparities? [  ] Yes [  ] No



Select the race/ethnicity of the majority of individuals expected to be served by this project (if applicable):	

RACE:

[  ] White 

[  ] Black or African American 

[  ] American Indian or Alaska Native 

[  ] Asian 

[  ] Native Hawaiian or Other Pacific Islander

[  ] Other 



ETHNICITY:

[  ] Hispanic



Please indicate what will be measured and reported on throughout the project: 

[  ] Change in knowledge           [  ] Change in behavior            [  ] Change in birth outcomes

[  ] Other 										



Will grant funding be used to support an evaluation of this project? [   ] Yes	[   ] No



Total amount requested:	$		    	Cost per individual:	$		



Is your agency willing to accept partial funding?  [   ] Yes	[   ] No



If awarded, check should be made out to: ______________________________________





________________________________	___/___/___	________________________

      Signature - Primary Staff Person		     Date	     Type Name and Title






Project Abstract (1 page)



Problem Statement: What is the problem that this project will try to address? Why do we care about the problem? What gaps will the project fill?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________



Methods: What activities will you undertake to achieve results?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

 

Expected Results: What changes do you expect to occur as a result of the activities described above?

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________



Conclusions/implications: What are the larger implications of your findings? What impact will this project have on the problem identified above?

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________




Project Narrative (5-7 pages)



· Project goal: What is the goal of the project?



· Target population: What is the target population? What needs of the target population are you addressing with this project? How will the project have an impact on these needs?



· Project objectives: What are the measurable objective(s) the proposed project aims to achieve? Proposals are expected to include at least one objective that seeks to change knowledge, behavior or birth outcomes. Additional information about objectives and outcomes can be found in Appendix C.



· Project activities: What activities will you undertake to achieve results?



· Expected results: What do you expect to change as a result of this project?



· Expected outcomes: What impact will this project have on the problem identified above?



· Organizational capacity and staffing: Description of the organization’s capacity to carry out the project. Include agency’s mission, key staff, clientele, and experience working with the target population group. What will be the responsibilities of the staff members listed in the proposal?



· Project timeline: Provide the timeline on which project activities and results are expected to occur. 



· Evaluation plan: How will you measure whether the project objective(s) was achieved? What data or information will be needed to measure this?



· Evaluation tools: What tools will be used to measure whether objective(s) have been achieved? Include any evaluation tools that will be used (e.g.  surveys, attendance sheets, summary health information)



· Sustainability: Describe the plan for sustainability beyond the funding period through alternate sources of funding or a change in organizational systems or procedures that will sustain the project's impact.



· Collaborating organizations: If applicable, list names and roles of collaborating organizations.



· Sharing results and outcomes: In addition to the March of Dimes, with whom and how will project impact be shared?



· Visibility: Describe the ways in which March of Dimes will be visible throughout the project period? 
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Project Objectives/Activities/Evaluation Methods/Outcomes Template. Proposals are expected to include at least one objective that seeks to change knowledge, behavior or birth outcomes. Additional information about objectives and outcomes can be found in Appendix C.



		Description of Objective and Activities to Achieve Objectives

		Person/ Agency Responsible

		Start/End Dates

		Number of Individuals Expected to be Served/ Reached/ Educated

		Description of Expected Outcomes/Impact



		OBJECTIVE # 1









		

		MM/DD/YY MM/DD/YY

		

		



		1. Activity 







		

		

		

		



		2. Activity







		

		

		

		



		3. Activity







		

		

		

		



		Describe the methods that will be used to evaluate the success of these activities and whether or not the objective will be achieved at the end of the project period. Include source of baseline data. 
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		Description of Objective and Activities to Achieve Objectives

		Person/ Agency Responsible

		Start/End Dates

		Number of Individuals Expected to be Served/ Reached/ Educated

		Description of Expected Outcomes/Impact



		OBJECTIVE # 2









		

		MM/DD/YY MM/DD/YY

		

		



		1. Activity 









		

		

		

		



		2. Activity









		

		

		

		



		3. Activity









		

		

		

		



		Describe the methods that will be used to evaluate the success of these activities and whether or not the objective will be achieved at the end of the project period. Include source of baseline data. 
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		Description of Objective and Activities to Achieve Objectives

		Person/ Agency Responsible

		Start/End Dates

		Number of Individuals Expected to be Served/ Reached/ Educated

		Description of Expected Outcomes/Impact



		OBJECTIVE # 3









		

		MM/DD/YY MM/DD/YY

		

		



		1. Activity 









		

		

		

		



		2. Activity









		

		

		

		



		3. Activity









		

		

		

		



		Describe the methods that will be used to evaluate the success of these activities and whether or not the objective will be achieved at the end of the project period. Include source of baseline data. 
























March of Dimes General Proposal Template	

Updated: December 2013

Page | 8

Budget Form and Written Justification. Complete the budget form and provide a one-page written budget justification to detail the items on the budget form. Please include the calculation(s) used to estimate costs. The attached budget form is not acceptable without a written budget justification. 



Allowable and non-allowable costs are described in Appendix D.



If you are submitting a multi-year proposal, include a copy of your agency's most currently audited financial statement including Statement of Income and Expenditure and Balance Sheet. 

		

		

		

		

		



		BUDGET 

		PROPOSED



		(see application guidelines for an explanation of allowable/not allowable expenses)

		Year 1

		Year 2 

(if submitting a multi-year proposal)

		Year 3

(if submitting a multi-year proposal)



		A. Salaries (include name, position, and FTE)

		 

		 

		 



		 

		 

		 

		 



		 

		 

		 

		 



		 

		 

		 

		 



		Sub-total A

		$0

		$0

		$0



		B. Expendable Supplies

		 

		 

		 



		 

		 

		 

		 



		 

		 

		 

		 



		 

		 

		 

		 



		Sub-total B

		$0

		$0

		$0



		C. Equipment

		 

		 

		 



		 

		 

		 

		 



		

		

		

		



		 

		 

		 

		 



		Sub-total C

		$0

		$0

		$0



		D.  Other Expenses/Fees

		 

		 

		 



		 

		 

		 

		 



		

		

		

		



		 

		 

		 

		 



		Sub-total D

		$0

		$0

		$0



		 

		 

		 

		 



		TOTAL COSTS (Sub-total A+B+C+D)

		$0

		$0

		$0



		Indirect Costs 10% (only for proposals $25,000 or over)

		 

		 

		 



		TOTAL AMOUNT REQUESTED

		$0

		$0

		$0









_____________________________	___/___/___	______________________________

  Signature - Primary Staff Person	     Date	            Type Name and Title





Optional Supplemental Information. No page limit. Please submit additional information that supports your proposal. Additional items may include the following: 



· Letters of Support from collaborating organizations.

· Evidence of Institutional Review Board (IRB) submission as deemed appropriate.

· Other supporting materials relevant to the proposed project.
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Appendix B: Primary and Secondary Purpose Categories



Primary purpose category (select one): 

· Interconception education and healthcare

· Preconception education and healthcare

· Prenatal care services

· Prenatal adjunct services

· Prenatal education and social support

· Professional education and training

· Quality improvement

· Other (please specify)

Secondary purpose category (select one): 

· Aspirin for preeclampsia

· Becoming a Mom/Comenzando bien

· Birth Spacing

· Care coordination (case management, patient navigator, medical home, etc.)

· Chronic disease management in pregnancy (hypertension, diabetes, obesity, etc.)

· Coming of the Blessing

· Early elective delivery prevention

· Early entry into prenatal care

· Education materials

· Folic acid

· Genetic services for pregnant women

· Group prenatal care (CenteringPregnancy®)

· Group Prenatal Care (March of Dimes Pilot Model)

· Group prenatal care (other than CenteringPregnancy)

· Home visiting

· Interconception education

· Maternal/Child Health (MCH) program enrollment (getting women into WIC, Medicaid, CHIP, etc.)

· Post-polio activities

· Preconception education

· Prenatal education/incentive (Stork’s Nest®)

· Prenatal education/incentive (models other than Stork’s Nest)

· Preterm labor prevention

· Project Alpha

· Preterm birth recurrence prevention education (about 17P)

· Preterm birth recurrence prevention education (other than 17P)

· Risk reduction education/services (alcohol and drug use)

· Risk reduction education/services (smoking cessation)




Appendix C: Additional Information about Project Objectives and Outcomes



Project objectives should be specific and measurable. For example:



· One measurable objective of this project is to increase the percentage of pregnant women enrolled who have a prenatal visit in the first trimester of pregnancy from 40% (baseline) to 50% as measured by medical records review.



· One measurable objective of this project is to decrease the percentage of preterm births among women enrolled in the project from 18% (baseline) to 16.5% as measured by medical records review.



[bookmark: _GoBack]Outcomes are benefits to clients from participation in the program, yet are often mistaken with program outputs or units of services such as the number of clients who went through a program. Outcomes for March of Dimes projects are usually in terms of changes in knowledge, behavior, or birth outcomes. To measure outcomes, baseline data is needed for comparison with data collected during and after project implementation. Below are sample objectives to provide ideas for content and wording about outcomes. Please notice the references to baseline data.  



· Knowledge Change - By MM/YY, 60% of program participants will demonstrate an increase in the perinatal knowledge test as measured by pre/post-tests.  (Baseline will come from pre-test results.)



· Intent to Change Behavior - By MM/YY, 80% of participants will agree to make at least one positive behavior change as a result of attending the prenatal classes as measured by client interviews.  (Baseline will come from intake interviews.)



· Behavior Change - By MM/YY, the number of women accessing adequate perinatal care (at least 13 prenatal visits beginning in the first trimester of pregnancy) at XYZ Health Center will increase from 125/year (baseline) to 150/year through the services of a Patient Navigator as measured by a review of client records.  



· Change in Birth Outcome - By MM/YY, decrease the percentage of preterm births among women enrolled in the project from 18% (baseline) to 16.5% as measured medical records review.
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Appendix D: Allowable and Non-allowable Costs 



Allowable Costs Include:



· Salary - grant funds may be used to cover salaries for project-related employees, but cannot be used to pay salary costs for employees who are already employed full-time. Exceptions may be made in circumstances where a specified position is supported primarily by grant funds and the applicant can demonstrate that the requested funds would replace existing grant funds.

· Consultant fees.

· Materials and supplies (e.g. office supplies, health-related materials, refreshments, incentives) necessary to accomplish the specific objectives of the proposal that are usually "used up" in the course of the project. Incentives are items used to enable or ensure participants are able to take advantage of services provided by grantees, for example metro or bus cards to assist women in attending prenatal care appointments or educational sessions. 

· Printing and travel that are reasonable and necessary for project implementation.  March of Dimes funds may NOT be used to pay for first class travel.

· Facilities - rental costs associated with using a physical location for an activity necessary to accomplish the specific objectives of the proposal are permitted.

· Indirect costs are allowable for grants of $25,000 or more only and cannot exceed 10% of total costs.

· 

Non-Allowable Costs Include:

 

· Salary costs for staff who are already employed full-time by their organization (see exceptions under salary above) 

· Staff that are employed by the March of Dimes

· Construction, alteration, maintenance of buildings or building space

· Dues for organizational membership in professional societies

· Tuition, conference fees, awards

· Cash stipends for individuals 

· Child care services 

· Billable services provided by physicians or other providers

· Permanent equipment (e.g. computers, video monitors, software printers, furniture) unless essential to project implementation and not available from other sources

· Educational materials that do not meet the quality or evidence-based standards provided by March of Dimes

· Nicotine patches

· Indirect costs for grants under $25,000

· Advertising materials and purchase of media time/space: Budget costs relating to these items may not be allowable depending on project specifics. Please consult with the State contact listed in this application regarding whether proposed items are allowable.
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A FIGHTING CHANCE FOR EVERY BABY™









Human Milk Storage Guidelines for the Special Supplemental Nutrition Program
 for Women, Infants and Children (WIC)


These guidelines are for healthy full term babies1


Guidelines are for home use only and not for hospital use.


Counter top 
or table


Refrigerator Freezer with 
separate door


Deep Freezer 


Storage 
Temperatures *


Up to 77oF2 
(25oC)


At or below 
40oF2,3,4 (4oC)


0oF2 (-18oC) At or below -4oF5 


(-20oC) 
 
 


Freshly 
Pumped / 
Expressed  
Human milk


Up to 4 hours2 Up to 4 days2,3 Up to 6 months2,3 Up to 12 months5


Thawed  
Human Milk


1-2 hours4 Up to 1 day  
(24 hours)2,4


Never re-freeze 
thawed human 
milk2-5


Never re-freeze 
thawed human 
milk2-5 


 


* Storage times and temperatures may vary for premature or sick babies. Check with your health care provider. 


1.	 Adapted from 7th Edition American Academy of Pediatrics (AAP) Pediatric Nutrition Handbook (2014); 2nd Edition  
AAP/American College of Obstetricians and Gynecologists (ACOG) Breastfeeding Handbook for Physicians (2014);  
and Academy of Breastfeeding Medicine (ABM) Clinical Protocol #8 Human Milk Storage Guidelines (2010).


2.	 2nd Edition AAP/ACOG Breastfeeding Handbook for Physicians (2014).
3.	 7th Edition AAP Pediatric Nutrition Handbook (2014).
4.	 ABM Clinical Protocol #8 Human Milk Storage Guidelines (2010).
5.	 CDC Human Milk Storage Guidelines accessed at:  


www.cdc.gov/breastfeeding/recommendations/handling_breastmilk.htm. 
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Human Milk Storage Guidelines Tips


Collection and Storage
•	 Wash your hands. Wash bottles and pumping supplies in hot soapy water or in the dishwasher.*
•	 Human milk can be stored in clean glass or BPA-free** plastic bottles with tight fitting lids.  


Put the collection date on the container.
•	 If you are giving the milk to your childcare provider, put your child’s name on the container and talk  


to your childcare provider about storage guidelines for human milk.
•	 When traveling short periods of time, such as to and from work or school, store your pumped/ 


expressed milk in an insulated cooler bag with frozen ice packs.
•	 Refer to the Human Milk Storage Guidelines chart for storage time and temperatures of human milk.
 


•	 Don’t use disposable bottle liners or other plastic bags to store your human milk.
•	 Don’t store milk on the shelves in the door of the refrigerator because the temperature varies due to 


the frequency of opening and closing the door. 
 
*    Check the manufacture information on whether pump parts can be washed in the dishwasher. 
**  Bottles with the recycle symbol number 7 indicates that the container may be made of   
      BPA-containing plastic. 


•	 Freeze milk in small batches of 2 to 4 ounces.
•	 Leave an inch or so of space at the top of the container because milk will expand as it freezes.
•	 Store milk in the back of the freezer. Don’t store milk on the shelves of the freezer door.
•	 Chill freshly pumped milk before adding it to frozen milk.


Freezing Milk


Thawing and Warming Milk
•	 Use the oldest stored milk first. Practice FIFO (first in, first out).
•	 Human milk does not need to be warmed. It can be served room temperature or cold.
•	 Gently swirl the milk (don’t shake it) to mix it, as it is normal for human milk to separate.  


Note – If you   do warm your milk, test the milk temperature by dropping some on your wrist. It  
should be comfortably warm. 


•	 Milk may be thawed in several ways, (1) in the refrigerator overnight, (2) under running warm water  
or (3) in a container of warm water.


•	 Milk thawed should be used within one hour after it is thawed or placed in the refrigerator.  
Milk thawed in the refrigerator should be used within one day (24 hours) after it is thawed.


•	 Discard unused milk left in the bottle within 1 -2 hours after the baby is finished feeding. 
 


•	 Do not microwave human milk. Microwaving breaks down nutrients and creates hot spots, which  
can burn your baby’s mouth.


•	 Never refreeze thawed human milk even if it had been refrigerated.


February 2016 - Page 2






		**WIC Local Agencies and Mail Directory**~last update 8/19/2016

I:\Support Staff\Directories\LA WIC Program Mailing Directories



		501 - MUNICIPALITY 

Blanche Moreman, WIC Coordinator

Municipality of Anchorage

825 L Street, Suite 215

Anchorage, Alaska 99501



Blanche Moreman 343-4703 Client 343-4668

Main:343-4773  Fax:343-4672  

moremanba@ci.anchorage.ak.us

M-F  9:15am – 5:15pm

Wednesdays  1:15 – 5:15 pm

		501 - EAGLE RIVER 

Blanche Moreman , WIC Coordinator

Eagle River Town Center – WIC Program

12001 Business Park Blvd, Suite 137

Eagle River, Alaska 99577

Blanche Moreman 343-4703Client: 343-1520

Main: 343-1521     Fax:343-1524

moremanba@ci.anchorage.ak.us

Hours – Same as MUNI

		501 – JBER ELMENDORF

Blanche Moreman , WIC Coordinator

JBER Military WIC Clinic

9497 20th  Street

JBER, Alaska  99506

Blanche Moreman 343-4703

Main: 343-4430  Fax: 580-5528

moremanba@ci.anchorage.ak.us

Hours – Same as MUNI

		501 - ANMC.  Physical 

Blanche Moreman , WIC Coordinator

ANMC Primary Care Center

4320 Diplomacy Dr.

Anchorage , AK 99508

Main: 343-4440

Fax: 562-1952

moremanba@ci.anchorage.ak.us

Hours – Same As MUNI except

Wednesdays – NE, VP Only

		502 - RCPC 

Megan Hajworonsky - WIC Program Manager

RCPC-WIC Program

726 26th Avenue, Suite 2

Fairbanks, Alaska 99701



Main: 456-2990     Fax:456-2980



mhajworonsky@rcpcfairbanks.org

M-F  8am – 4pm client services

M-F  8am – 5pm  office hours



		



		503 - SEARHC - JUNEAU

Kathy O’Gara, Program Coordinator

Anna White & Heidi Richards-Mazon, Nut Educator

SE AK Reg. Health Consortium

3100 Channel Drive, Suite 300

Juneau, Alaska 99801



Main:463-4099     Fax:463-6672

Toll Free: 1-800-330-2229

Wic-cert@searhc.org

M-T  8am to 4:30pm

  

		503 – SEARHC - KETCHIKAN 

Emma Kleim

Ketchikan WIC Office

3054 Fifth Avenue

Ketchikan, Alaska 99901



Main:225-3392   Fax:247-3392 

Toll Free: 1-800-854-0878

Wic-cert@searhc.org

M-Th  8:00am to 4:30pm

Wednesdays 2:00 pm  to 4:00pm

Friday 9 am-12:00 pm



		503- SEARHC - SITKA 

Kathy O’Gara

Sitka WIC Office

222 Tongass Drive Rm 68

Sitka, Alaska 99835



Main:966-8352   Fax:966-8806

Forwarded to Juneau SEARHC







		 503 – SEARHC- METLAKATLA 

Christina Martinez at location 

Metlakatla Indian Community

Human Resources Building

92 Upper Milton Street, Rm. 4

P.O. Box 8

Metlakatla, Alaska 99926



Main:886-5872   Fax: 886-5876 

[bookmark: _GoBack]Christina@metlakatla.com



		 504-YKHC

Olivia Pires, WIC Coordinator

Yukon-Kuskokwim Health Corporation

800 Chief Eddie Hoffman Hwy.

P.O. Box 287

Bethel, Alaska 99559



Main:543-6459   Fax:543-6406

Toll Free: 1-800-764-6459

olivia_pires@ykhc.org

M-T  8:00am – 4:00pm  clients

Friday  Noon – 4:00pm  clients

M-F  8:00am – 5:00pm  office hours



		 505 - NORTON SOUND 

Katie Gonzales , WIC Coordinator

Pauline Marble,  CPA

Norton Sound Reg. Health Corp.

1000 Greg Kruschek Avenue

P.O. Box  966

Nome, Alaska 99762

Client: 443-3299

Katie: 443-3374   Fax: 443-9723 

www.nortonsoundhealth.org

cgonzales@nshcorp.org

M – F  8:00am – 5:00pm







		506 - AFS - WASILLA 

Karen Cutler, WIC Clinical Coordinator

Susan Pougher, WIC Program  Coordinator

Wasilla-Alaska Family Services

899 West Commercial Drive

Wasilla, Alaska 99654

Main:376-4080     Fax:373-0640

Coordinator: 373-4459

karenc@akafs.org

susanp@akafs.org

wicoutreach@yahoo.com

M – F  8:00am – 4:30pm



		  506 - AFS – PALMER 

Karen Cutler, WIC Clinical Coordinator

Susan Pougher, WIC Administrator

Palmer-Alaska Family Services

1825 South Chugach Street

Palmer, Alaska 99645



Main: 746-4080     Fax:746-1177

karenc@akafs.org

susanp@akafs.org

M – W, F – 8:00am – 4:30pm

Thursdays Closed

		506 - AFS – KENAI/SEWARD 

Karen Cutler, WIC Clinical Coordinator

Susan Pougher, WIC Administrator

Alaska Family Services-Kenai/Seward

601 Frontage Road Suite 209

Kenai, Alaska 99611



Main: 283-4172    Fax: 283-4174

Toll Free: 1-800-687-4172

kenaiwic@yahoo.com  

M – F  8:00am – 4:30pm

		506 - AFS - HOMER 

Karen Cutler, WIC Clinical Coordinator

Susan Pougher,  WIC Administrator

Homer WIC Clinic

3446 Main Street

Homer, Alaska 99603



Main:235-5495   Fax:235-0655 

debbieg@akafs.org

M – F  8:00am – 4:30pm



		507 - NORTH SLOPE 

Wendy Christianson, WIC Coordinator (3/28/2016)

Melanie Leavitt, WIC Nutrition Specialist 

North Slope Borough WIC Program

579 Kingosak Street

P.O. Box 69

Barrow, Alaska 99723



Main:852-0410   Fax:852-3766

wendy.christianson@north-slope.org

wic@north-slope.org

M-F  8:30am – 5:00pm

		508 - TCC/CAIHC 

Anne Burtness, WIC Coordinator

TCC/CAIHC - WIC Program

1717 West Cowles, Room 1528

Fairbanks, Alaska 99701



Main:451-6682 ext. 3778   Fax:459-3921

Toll Free:1-800-478-6682 ext. 3778

Anne.burtness@tananachiefs.org

wic@tananachiefs.org

M – F  8:00am – 4:00pm

Wednesdays  Noon – 4:00pm



		509 - BRISTOL BAY 

Suzie Nunn-  WIC Coordinator

Bristol Bay Area Health Corp. (BBAHC)

6000 Kanakanak Road 

P.O. Box 130

Dillingham, Alaska 99576



Main: 842-2036     Fax: 842-2039

Toll Free: 1-888-842-2037

snunn@bbahc.org

M – F  8:00am – 5:00pm

		510 - KODIAK AREA 

Stephanie Jenkins, WIC Coordinator

Kodiak Area Native Association (KANA)

2414 Mill Bay Road

3449 Rezanof Drive (Mailing)

Kodiak, Alaska 99615



Main:486-7312  Fax: 486-1346

Stephanie.jenkins@kodiakhealthcare.org

M – F  8:00am – 4:30pm

		514  Aleutians/ Pribilof Islands

Krista Jordan, WIC Coordinator

Aleutians WIC Program

State of Alaska – DHSS\DPA\WIC

3601 C Street, suite 814

Anchorage, AK 99524-0249



Main: 269-3459    Fax: 269-1032 

Krista.jordan@alaska.gov 

M – F  8:00am – 4:00pm

		512  Valdez/Cordova 

Krista Jordan, WIC Coordinator

Valdez/Cordova WIC Program

State of Alaska – DHSS\DPA\WIC

3601 C Street, suite 814

Anchorage, AK 99524-0249



Main: 269-3459    Fax: 269-1032 

Krista.jordan@alaska.gov

M – F  8:00am – 4:00pm

		515 – MANIILAQ

Tracy Gregg, WIC Coordinator

Maniilaq Association-WIC Program

750 Bison Street

P.O. Box 256

Kotzebue, Alaska 99752

Main: 442-7181      Fax:442-7303 

Toll Free:1-800-431-3321 ext 7181

tgregg@maniilaq.org

M – F  8:30am – 5:00pm

		520 –South Central Foundation

(Providing services to the six Iliamna village communities; subcontract through BBAHC)

Liz Walsh, WIC Coordinator

Angel Miller, Front Desk Staff

SCF -WIC Program

4320 Diplomacy Dr, Ste. 2634

Anchorage,  Alaska   99508

Main: 729-6390      Fax:729-4356 

anmiller@southcentralfoundation.com 
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NAFMNP Conference Agenda 


 
 


Time Room Tuesday, September 06, 2016 


2:00 to 5:00 pm 
Centennial Hall 


Lobby 
Registration at Centennial Hall Convention Center 


  


Time Room Wednesday, September 07, 2016 


8:00 to 4:30 pm 
Centennial Hall 


Lobby 
Registration at Centennial Hall Convention Center 


10:30 to 11:30 am Ballroom 3 


Welcome and Orientation for New and Continuing Members 
Hosted by: Phil Blalock and Board of Directors 
Learn about the National Association of Farmers Market Nutrition Programs, 
meet your current Board of Directors and find out what to expect from this 
year’s conference. 


11:30 to 1:00 pm  Lunch on your own – Eat and Explore Juneau! 


1:00 to 2:30 pm Ballroom 3 


NAFMNP Exchange 
Hosted by: Maria Menor (OR) and David Webber (MA) 
This fast-paced session will provide opportunities to discuss and brainstorm 
topics on a one-on-one basis with your fellow conference attendees. 
*bring business cards 


2:30 to 3:00 pm 
Centennial Hall 


Lobby 
Break with Exhibitors and Sponsors 


3:00 to 4:00 pm Ballroom 3 
Introduction to Alaska 
Come learn about Alaska and how we farm from our panel of experts! 


4:15 to 5:30 pm 
To Be  


Announced 
NAFMNP Board Meeting (current board members only)  


4:15 to 5:00 pm 
Centennial Hall 


Lobby 


Walking Tour and Farming History of Alaska 
Alaska’s first skyscraper! Birdman of Alcatraz! Explore the ABCs (and secrets) 
of Juneau’s history and landmarks on a walking tour with longtime Juneauite 
Sandy Harbanuk. 


5:30 to 7:00 pm 
Mount Roberts 


Tramway 


Mingle on the Mountain! Networking Reception 
Take a trip on the Mount Roberts Tramway to the Timberline Bar and Grill for 
this relaxing networking reception.  Delicious Alaska hor d’oeuvres will be 
provided and a no-host bar will be available. One tram ticket is included in your 
conference registration and additional tickets are available for purchase at the 
registration table at Centennial Hall. 
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Time Room Thursday, September 08, 2016 


8:00 to 11:00 am 
Centennial Hall 


Lobby 
Registration at Centennial Hall Convention Center 


6:00 to 8:30 am 
McGivney’s 
Restaurant 


Breakfast provided via Meal Voucher 
Meal vouchers are found in your name badge holder that you received at 
registration. McGivney’s is located in the Goldbelt Hotel. 


8:30 to 9:30 am Ballroom 3 
Opening Session 
Welcome addresses from NAFMNP President, Governor Walker and the State 
of Alaska WIC Director. 


9:30 to 10:30 am Ballroom 3 
USDA Update 
Come hear information and updates straight from USDA representatives 


10:30 to 10:45 am 
Centennial Hall 


Lobby 
Break with Exhibitors and Sponsors 


10:45 to 12:00 pm 
See Handout 
Provided in 


Tote Bag 


Regional Caucus 
Attendees will breakout by region to prepare for the NAFMNP Annual Meeting, 
discuss Board of Directors questions provided to Regional Representative and 
elect new Regional Representatives, if needed. 


12:00 to 2:00 pm  Lunch on your own – Eat and Explore Juneau! 


2:00 to 3:15 pm  
 


Breakout  
Session #1 


Hammond  
Room 


SOCIOLOGICAL: Nutrition Education Success Stories  
Speakers: Laura Thomas, Jennifer Johnson & Kate Consenstein 
Learn about unique and creative nutrition education successes from various 
organizations within Alaska. 


Hickel  
Room 


OPERATIONAL: Strategies to Increase Redemptions 
Speaker: Karthik Rohatgi and Sarah Mann 
We will discuss the twofold problem of increasing redemptions - both getting 
families to the market, and getting them to spend all their vouchers once 
they’ve arrived. The greatest determinants of success - dedication of the people 
distributing the vouchers, and the circumstances in which vouchers are 
distributed - will both be explored in depth. Participants will also learn about 
physical and cultural accessibility of farmers’ markets, and about 
communication strategies to keep families engaged up to and after using the 
vouchers. Extensive use will be made of sample materials, especially comparing 
old and improved versions. 


Egan 
Room 


FINANCIAL:  New Horizons 
Speaker: Phil Blalock 
Come hear from our NAFMNP Executive Director about new programs 
that are in the works. 


3:15 to 3:30 pm 
Centennial Hall 


Lobby 
Break with Exhibitors and Sponsors 


3:30 to 5:00 pm Ballroom 3 
NAFMNP Annual Meeting and Elections 
Presentation of NAFMNP Board Reports, review association’s activities over the 
last year and plans for the next year. Elect new Board of Director officers. 
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Time Room Friday, September 09, 2016 


7:00 to 11:00 am 
Centennial Hall 


Lobby 
Registration at Centennial Hall Convention Center 


6:00 to 8:30 am 
McGivney’s 
Restaurant 


Breakfast provided via Meal Voucher 
Meal vouchers are found in your name badge holder that you received at 
registration. McGivney’s is located in the Goldbelt Hotel. 


8:30 to 9:45 am  
 


Breakout  
Session #2 


 


Miller 
Room 


SOCIOLOGICAL: Partnerships with other Farmers Market programs  
Speaker: Kayla Norbash 
This talk will focus on the implementation and execution of a local Farm to 
Preschool program in Fayetteville, Arkansas. This program assists preschools in 
creating and maintaining school gardens as well as conducting weekly 
gardening and nutrition programming. With wide areas of implementation and 
room for creativity, Farm to Preschool can easily be adapted to work in a 
variety of settings and communities. Attendees can expect to leave with a clear 
understanding of the Farm to Preschool program, ideas for community 
collaboration, and a strategy for implementing similar programs within their 
communities.  


Egan  
Room 


OPERATIONAL: Making EBT and Marketlink Work for You  
Speakers: Amy Crone and Rogelio Carrasco 
Marketlink, is a program of the Association that assists farmers and markets 
with accepting electronic benefits and payments.  Founded in 2013 in 
partnership with the USDA, Marketlink has processed more than $10mil in 
sales nationwide and continues to expand new program functionality.  Come 
learn what’s new for Marketlink and how the Association is preparing for the 
future of technology in the farmers’ market nutrition programs. 


Hickel  
Room 


FINANCIAL: FINI Grant Showcase 
Speakers: Bridget Igoe, Katherine Flores and Ben Feldman 
Nutrition incentive programs at farmers markets have exploded in recent years 
based on a track record of successfully increasing consumption of fresh fruits 
and vegetables among low-income consumers while supporting farmers and 
rural economies. Participants will learn how incentive programs work, the role 
of the Food Insecurity Nutrition Incentive (FINI) program in shaping expansion, 
and discuss limitations and future development. By the end of this session, 
participants will be able to describe four types of nutrition incentive programs 
that increase purchases of fruits and vegetables by SNAP and WIC participants 
and identify strategies that enhance farmers’ market food access 
programming, customer outreach, and state and local partnerships. 


9:45 to 10:15am 
Centennial Hall 


Lobby 
Break with Exhibitors and Sponsors 


10:15 to 11:15am  
 


Breakout  
Session #3 


Hickel  
Room 


SOCIOLOGICAL: Partnering for Promotion  
Speaker: Johanna Herron 
Come learn what the State of Alaska Department of Agriculture is 
accomplishing through their marketing programs. Common barrier challenges 
and the Farm to Summer Meal Site program will be shared. 


Miller 
Room 


OPERATIONAL: SFMNP Bulk Purchasing 
Speaker: Katie Uhde 
The presentation will include an overview of the KSFMNP Bundle Program, 
and highlight the successful partnership between the State of Kansas and the 
High Plains Food Cooperative that was developed to meet the needs of 
seniors in Northwestern Kansas where farmers markets are scarce. 
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Time Room Friday, September 09, 2016 


10:15 to 11:15 am  
 


Breakout  
Session #3 


Egan  
Room 


FINANCIAL: Matching Requirements and Allowable Costs 
Speaker: Katie Clifford 


In this session, FNS will provide policy clarification on the grant matching 
requirements related to the Farmers’ Market Nutrition Program (FMNP), 
and allowable costs related to the Senior Farmers’ Market Nutrition 
Program (SFMNP) and FMNP. Attendees will discuss how their programs 
are currently meeting Federal requirements and overall financial FMNP and 
SFMNP administration in their State, U.S. Territory, or Federally recognized 
Indian Tribal Organization.   


11:15 to 1:15 pm 
See Meal Voucher 


for Locations 
Lunch provided via Meal Voucher 
Meal vouchers are found in your name badge holder 


11:15 to 1:15 pm 
SALT  


Restaurant 
NAFMNP Board Meeting  
Newly elected  board members only - lunch will be provided 


1:15 to 1:45 pm Ballroom 3 


The Future of FMNP-EBT 
eWIC has begun implementation across the country and the Association is 
supportive of bringing this technology to the farmers’ market nutrition 
programs.  Come learn about EBT for FMNP, the progress made by the 
Association and what’s to come in the future. 
(This topic will continue after a short break.) 


1:45 to 2:00 pm 
Centennial Hall   


 Lobby 
Break with Exhibitors and Sponsors 


2:00 to 2:45 pm Ballroom 3 


EBT Panel Discussion  
Come participate in a panel discussion and have your questions answered 
regarding EBT for farmers’ market nutrition programs. 
(This is a continuation of the “The Future of FMNP-EBT” session.) 


2:15 to 3:15 pm Ballroom 3 


Food Security Speaker 
Danny Consenstein, USDA State Executive Director 
Ninety-five percent of the food consumed by Alaskans is produced outside 
of the State.  This situation presents both challenges and 
opportunities.  The long supply chain distances and minimal in-state 
production often results in poor access to fresh, healthy food for many 
communities.  Over $2 Billion in "food dollars" leaves our state each year 
when it could be contributing to local economic development. This 
dependence on imported food also makes us vulnerable to food shortages 
in times of natural disasters or other supply chain disruptions.  Daniel will 
explore new opportunities and innovations across the state where local 
food system improvements, new farmers, and farmer's markets are 
beginning to build healthy, prosperous and secure Alaskan communities. 


3:15 to 4:15 pm Ballroom 3 
Closing Session 
Conference summary and closing remarks, important announcements and 
door prize drawings. You won’t want to miss this! 


 


Time Room Saturday, September 10, 2016 


TBD TBD 
Activity for attendees, family and friends 
See Registration Table for more Information 
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Speaker Biographies 
 


Phil Blalock serves as the Executive Director for the National Association of Farmers Market Nutrition Programs, is 
the founder and President of Triangle Associates, Inc and founded, owns and serves on the boards of Triangle 
Feed and Supply, Inc. as well as Triangle Farm and Home, Inc.  From 1999 to 2001, Phil served in the Clinton 
Administration as the Deputy Executive Director for State Operations for the Farm Service Agency. From 1991 
through 1998 Phil served as a Marketing Specialist with the State Farmers Markets for the North Carolina 
Department of Agriculture.  Phil is a graduate of North Carolina State University with a BS in Animal Science. 
 
Paul Ovrom is the State Horticulturist for the Iowa Department of Agriculture and Land Stewardship.  He was the 
administrator of the Iowa WIC and Senior FMNPs from 2010 through 2015.  Currently the Iowa program has 730+ 
farmers participating at over 130 markets throughout the state.  Paul has been the NAFMNP regional rep for the 
Mountain Plains Region and currently serves as the President.  He has degrees in botany and horticulture and a 
Master’s in Forestry. 
 
Maria Menor coordinates Oregon’s WIC and Senior Farm Direct Nutrition Programs (FDNP). In addition to her 
work with farmers and markets via FDNP, Maria leads the Vendor Team for Oregon WIC program, which 
implemented eWIC statewide this spring.  The Vendor team partners on all aspects of WIC authorization with the 
state’s grocery stores, pharmacies and farmers.  Maria lives in Portland, Oregon. 
 
David Webber is the Farmers’ Market Coordinator for the Massachusetts Department of Agricultural Resources 
where he works on various programs that promote the intersection of local agriculture and health, including the 
state’s FINI grant in conjunction with the MA Department of Transitional Assistance and state Department of 
Public Health. David received a BA in Sociology from Clark University in Worcester, MA and has a Master of Public 
Health from Boston University. 
 
Laura Thomas, originally from northern Ontario, Canada, has made her home in Barrow, Alaska for the past 12 
years. Laura holds Masters Degrees in Anthropology from Idaho State University and University of California 
Davis. She is also a Registered Professional Archeologist, Certified Food Protection Manager, and Certified 
Lactation Consultant. Laura works on all aspects of local food production for the Tribal Cooperative Extension 
Program of Iḷisaġvik College, while also performing community outreach for the Diabetes Prevention Program of 
Samuel Simmonds Memorial Hospital.    
 
Dr. Jeff Smeenk was trained in sustainable agriculture at Michigan State.  He then moved to Alaska and served as 
the State Horticulture Specialist for the University of Alaska Fairbank’s Cooperative Extension.  He is now the 
manager of Palmer Soil and Water Conservation District and has projects all over the state. 
 
Arthur Keyes is the Director of the Division of Agriculture, Department of Natural Resources.  In 2003 he started 
commercially farming specialty crops in Palmer Alaska.  In 2006 Director Keyes founded the South Anchorage 
Farmers Market which today is recognized as one the most successful farmers markets in the State of Alaska. 
Director Keyes is a former president of the Mat-Su chapter of the Alaska Farm Bureau and has been a leader in 
multiple farm organizations. 
 
Sandy Harbanuk is the Alaska WIC Program Vendor Coordinator and holds degrees in international studies and 
social ecology. Sandy came to Juneau from New England “for the summer” - in 1975.  She is an author on Alaskan 
topics, including Glaciers of Southeast Alaska. Her 30 years of free-lance research on Alaska’s history has 
contributed to numerous biographies, novels, film scripts, and articles. Join Sandy’s Wednesday walking tour for 
stories about Juneau’s historic sites and landmarks. 



http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwivhLSl05nOAhVDw2MKHXYxC-QQjRwIBw&url=http://www.clipartbest.com/clipart-niX8xKkxT&bvm=bv.128617741,d.cGc&psig=AFQjCNGKHnCJvyqTVxkN-Xd7H5dMCnNIDQ&ust=1469915281204815
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Megan Talley is the farm manager at Alaska Pacific University Spring Creek Farm located in Palmer, Alaska which 
trains new farmers and engages the community in farm and food literacy.  Megan is a cofounder of Alaska Tilth, a 
team of collaborators representing institutions, state agencies, non-profits, and community members who 
address farm and food education while supporting hunger relief efforts. Megan is a board member of Alaska Ag in 
the Classroom, is on the Steering Committee for the Alaska Food Coalition, and sits on the APU Sustainability 
Committee. 
 
Governor Bill Walker was sworn into office in December of 2014 as the first non-partisan Governor in Alaska’s 
history. Governor Walker was born in Fairbanks and raised in Delta Junction and Valdez. He earned his Bachelor of 
Science degree in business management from Lewis and Clark College and his juris doctor from the University Of 
Puget Sound School Of Law (now Seattle University).  Prior to taking office, he and his wife, Donna, owned a law 
firm that focused on municipal and oil and gas law. Governor Walker is an avid downhill skier and enjoys fishing, 
boating, snow-machining, campfires with the family at the lake, and taking the grandkids ice skating. 
 
Kathleen Wayne is a registered dietitian who manages six federal nutrition programs, including the Women, 
Infants, and Children program for the Alaska Department of Health and Social Services.  Kathleen currently is a 
State Representative on the National WIC Association board and has a special interest in Arctic food security.  In 
her spare time Kathleen has worked on numerous opera roles, teaches singing lessons in her voice studio and 
enjoys life in Juneau with her tenor husband, two talented diva daughters and dog. 
 
Jesus Mendoza, Jr., became Regional Administrator with the U.S. Department of Agriculture Food and Nutrition 
Service, Western Regional Office, in May 2014.  Jesus oversees 15 nutrition assistance programs in Alaska, 
Arizona, California, Guam, Hawaii, Idaho, Nevada, Oregon, Washington, the Pacific Territories of American Samoa, 
Commonwealth of the Northern Mariana Islands, and Indian Tribal Organizations in several western states.  These 
programs include the Supplemental Nutrition Assistance Program, the National School Lunch and School Breakfast 
Programs, the Special Supplemental Food Program for Women, Infants and Children (WIC), Food Distribution 
Programs, and other food assistance and nutrition programs.  Jesus’s goal is to create a positive change in 
programs which serve vulnerable Americans by building partnerships with federal, state, and local agencies to 
maintain the integrity, access and nutritional quality of these programs. 
 
Jennifer Johnson has a degree in Biology from the University of Chicago and a Master of Public Health from the 
University Of Michigan School Of Public Health. She’s been working in public health nutrition in Alaska over 20 
years- in Anchorage, Barrow and Juneau.  She has worked on what motivates people to change their diet (one of 
the hardest things to change); traveled the state collecting information about what people eat and contributed to 
a book on Alaska foods. Now, she works for the State as the Nutrition Program Coordinator for the WIC program. 
 
Kate Consenstein is the owner of Rising Tide Communications, providing consultation and strategic 
communications services for food, resource and nonprofit clients throughout Alaska and beyond.  Her team crafts 
sound strategic plans, striking branding, and projects that make a difference.  Kate has a true passion for Alaska's 
foodways and food systems. 
 
Karthik Rohatgi is a college student from Reno, Nevada, currently attending Washington University in St. Louis.  In 
January 2011, he founded Farm Fresh For Kids, a nonprofit organization dedicated to helping low-income children 
get started eating more fresh produce. He has experience transforming the project from a failure (zero 
redemptions in 2011) to a sustainable nonprofit that has served over 1000 families. Karthik has published 
research on physicians’ role in increasing fresh produce consumption, and he plans to continue working towards a 
career in medicine and public health. 
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Sarah Mann is a high school student at the Davidson Academy of Nevada. She has been involved with Farm Fresh 


for Kids for two years, and currently serves as its President. Before assuming this responsibility, Sarah worked as a 


liaison between Farm Fresh and local Farmers, reimbursing coupons and helping to promote communication. Her 


task has now been expanded to three markets and communicating with WIC and the Community Health Alliance. 


 


Kayla Mayes, LMSW, is currently the Food Access Program Manager at Feed Communities, a grassroots non-profit 


focused on supporting a sustainable food system by increasing access to healthy foods. With over 8 years of 


experience working with vulnerable populations, from early childhood therapy to managing programs to address 


childhood hunger, she brings a unique lens to the field of nutrition and food systems with her clinical and social 


work background. 


 


Amy Crone is the Founder & Executive Director of the Maryland Farmers Market Association, a 501(c) 3 nonprofit 


organization, and the Project Manager for MarketLink, a national initiative developed with USDA to increase 


acceptance of the Supplemental Nutrition Assistance Program at farmers markets. MDFMA implements a 


statewide farmers market matching program, Maryland Market Money, as well as services including technical 


assistance, an insurance program, and various educational opportunities for the farmers’ market community in 


Maryland. MarketLink, a program of NAFMNP, has enabled sales of more than $3m in SNAP and more than $10m 


sales nationwide by farmers markets and direct marketing farmers. 


 


Rogelio Carrasco has been the Farmers’ Market Coordinator for the Supplemental Nutrition Assistance Program 


(SNAP) since 2012.  During his tenure with USDA’s Food and Nutrition Service (FNS), he has worked on several 


other domestic nutrition assistance programs, including The Emergency Food Assistance Program and the School 


Lunch Program.  Prior to joining FNS, Rogelio worked for the US Department of Labor’s Occupational Safety and 


Health Administration (OSHA).  Rogelio holds a Juris Doctorate from the Catholic University of America, and a 


Master’s in Public Administration and Bachelor’s in Political Science from the University of Texas at El 


Paso.  Rogelio, a mild-mannered public servant, the last son of a dying planet, likes to fight for Truth, Justice, and 


the American Way in his spare time. 


 


Bridget Igoe works at the Washington State Department of Health on policy, system and environmental strategies 


to increase access to healthy foods. Currently, her projects are focused on the food and nutrition environments in 


early care and education settings and fruit and vegetable incentive programs in farmers markets, grocery stores, 


and health systems. Bridget holds an MPH from the University of Washington and she is a Registered Dietitian. 


 


Katherine Flores is the Farmers Market Nutrition Program Lead for Washington State.  She has worked through 


WSU on Nutrition projects with Hispanic communities in Washington and Idaho and with the Washington State 


Department of Agriculture on projects to support risk management for farm workers.  She has a degree in 


Nutrition from San Carlos University in Guatemala City.  She was part of the NAFMNP Board of Directors in 2015.  


She also supports the social media workgroup for WIC at the Department of Health. 


 


Ben Feldman serves as the Director of Food and Farming programs at the Ecology Center in Berkeley, CA. These 


include an award-winning Farmers’ Market program with three weekly markets and low cost community produce 


stands, local and statewide food access and equity programs like Market Match, and the newly launched 


California Alliance of Farmers’ Markets. Ben provides leadership in statewide food and farming policy, sits on the 


board of the national Farmers’ Market Coalition, and represents Berkeley at the California Food Policy Council. He 


is a graduate of the UCSC Center for Agroecology and Sustainable Food Systems program and holds a Master’s 


Degree in Environmental Science. 



http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj507zD05nOAhUO-2MKHageAD0QjRwIBw&url=http://silhouettesfree.com/download-silhouette/eagle-silhouette/&bvm=bv.128617741,d.cGc&psig=AFQjCNGANMmxVFzWG2xfXuu1Sda9hxU4vw&ust=1469915347107740
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Johanna Herron is the marketing manager for the State of Alaska Division of Agriculture.  She oversees the Alaska 


Grown, Farm to Institution, Specialty Crop, and Food Safety Programs. She has served as the Alaska State Lead 


from 2011 to 2016 and is the current chair of the National Farm to School Network Advisory Board.  She has a BS 


in Anthropology and a MS in Community Nutrition.  Johanna also serves on the Alaska School Nutrition 


Association and Alaska Food Policy Council boards. 


 


Katie Uhde manages the Senior Farmers Market Nutrition Program, all State-level, CDC funded, farmer’s market 


initiatives and the Healthy Schools grant program in Kansas. Katie manages the Capitol Midweek Farmers Market 


as a demonstration market for healthy eating and active living best practices. She serves on the Fruit and 


Vegetable Council and Policy Committee for the Association of State Public Health Nutritionists, is Chair of the 


local foods subcommittee of the Chronic Disease Alliance of Kansas, and will serve as the new MPRO NAFMNP 


Regional Representative. 


 


Katie Clifford, Program Specialist, Western Region Office, FNS, USDA, joined the FNS Western Regional Office 


(WRO) in 2014.  As a Program Specialist in the Supplemental Foods Branch, she provides policy guidance and 


technical assistance on FMNP, SFMNP, CSFP, TEFAP, and FDPIR.  The FNS Western Region encompasses Alaska, 


Arizona, California, Guam, Hawaii, Idaho, Nevada, Oregon, Washington, the Pacific Territories of American Samoa, 


Commonwealth of the Northern Mariana Islands, and Indian Tribal Organizations in several western states.   


Clifford holds a Master’s degree in Public Health from Emory University in Atlanta, GA. 


 


Don Wambles is the Director of AG Promotions Division with the Alabama Department of Agriculture & 


Industries.  His division is responsible for farmers markets, market development, Certified Farmers Market 


Program, WIC & Senior FMNP, Farm to School, and agricultural promotions.  He has been an active member of 


NAFMNP for seventeen years and served as President of the organization twice and is a long standing member of 


the Policy Committee. 


 


Danny Consenstein is the State Executive Director of the U.S. Department of Agriculture, Alaska Farm Service 


Agency, or FSA.  FSA has a small staff, with offices in Palmer and Delta Junction, but supports Alaska farmers, 


ranchers and growers all across the state with financing, business planning, safety net and conservation 


programs.  Danny has over 30 years of experience in government, non-profits and private sector 


consulting, helping Alaska small economies grow and thrive. Under his leadership, the Alaska Farm Service Agency 


is reaching out to beginning farmers and collaborating with other federal and state agencies and local 


communities to build a stronger and more secure food system in Alaska.  He is currently a member of the 


Governing Board of the Alaska Food Policy Council. 


  











 
  

 
       

  

 
 

 
         

 

 

       

 

 
       

maintained.  Which should pose no problems to your clinics as this has been rolled into the 
FIF which is kept past 22 months. Hope this guidance helps!  If you have questions, contact 
Dana Kent at 465-5322 or dana.kent@alaska.gov. 

5. Breastfeeding DVDs available:
 
The State was able to purchase 550 Breastfeeding: You Can Do It!  DVDs.  If you are interested in
 
having some of these to provide to your participants please email Julie (Julie.walker@alaska.gov)
 
and she will get them mailed to you.
 

6. Warrant Stock Order: Action Item-

Please confirm the arrival of your warrant stock order.  Warrant stock was sent earlier this 
week, for those that ordered warrant stock, please confirm when your orders arrive at your 
clinic by emailing Julie (Julie.walker@alaska.gov) the number of boxes you received.  If there are 
any damages, please be sure to indicate that as well. 

7. CPA list: 
As you know, we’ve begun offering continuing education for CPAs. We meet quarterly by 
webinar. Unfortunately, the email group that was set up for us did not seem to work very well 
this week- so I’m going to have a new one set up. If you haven’t told me this week- please let 
me know which staff you want on the email list. Please send your list of email addresses to 
Jennifer.johnson@alaska.gov. I try to send only 1-2 emails a month- unless there are lots of 
nutrition ed opportunities. With our latest meeting, we added “Food Sense”- an online nutrition 
class similar to an intro level college class. The goal for this quarter is that each interested CPA 
registers and completes the first 2 modules. At our next scheduled meeting (November 15), 
we’ll discuss the modules as a group. CPA continuing education is not mandatory. It’s intended 
to help give more tools and training to our CPAs. Instructions for accessing “Food Sense” can be 
found on our CPA Skills development site. 

8. RD Continuing Education: 
Our next RD working group meeting will be September 15. Our speaker will be Brad Whistler, 
State of Alaska Dental Official, speaking on Oral Health, and specifically the changes with EPSDT 
guidance in Medicaid for the first dental visit – adopted in regulation in May 2016 – following 
Bright Futures oral health guidelines. He’ll also provide a brief overview on the new CDC grant 
he has working w/Obesity Prevention Program to reduce child consumption of sugared drinks. 
Please mark your calendar for September 15 at 8:30 AM. And please send any ideas for 

mailto:dana.kent@alaska.gov
mailto:Julie.walker@alaska.gov
mailto:Julie.walker@alaska.gov
mailto:Jennifer.johnson@alaska.gov


 
       

 

 
 

 

 

     

     

     

 

 
 
 

 

 

 
 

  

 
 

 

 

 
         

         

         

         

 

speakers or topics to Jennifer at 465-8104. 

9.	 Medela recorded webinar:  Fitting Breast Shields:  Determining the 
Correct Breast Shield Size 
We’re happy to inform you that July’s webinar, Fitting Breast Shields: Determining the Correct Breast 
Shield Size, is now available online. For a limited time we are offing complimentary access to 
the course! Even if you were able to attend the live webinar we welcome you to view it again.  Be 
sure to register soon and feel free to share the promo code with your colleagues. 

To Register: www.MedelaEducation.com
 
Redeem Promo Code: XS6SRN (bottom of page)
 
Registration Expiration: September 30, 2016
 

If you attended the July webinar and need your certificate: 
1.	 Go to www.MedelaEducation.com 
2.	 Bottom left, click My Education Programs 
3.	 Sign in, scroll to “My Completed Course” 
If your certificate is not showing and you attended the webinar, email us at
 

education@medela.com.
 

We hope you find the course helpful! 

Your Medela Education Team 

10. Prematurity prevention is our focus 

The March of Dimes is releasing an additional RFP for a community grant for 
$8000 for the grant cycle beginning January 1, 2017 and ending December 31, 
2017. 

Prematurity prevention is our focus. Projects being solicited include those that 
address tobacco cessation for pregnant women and group prenatal care, like 
Centering Pregnancy. 

·	 Application form is attached 
·	 Applications are easy to complete and must be fewer than 12 pages 

double-spaced, with much of that being forms with lots of white space 
·	 Deadline is September 16th by 4:00pm 
·	 Grant cycle is January 1st, 2017 through December 31st, 2017 

Debbie Golden 

http://www.medelaeducation.com/
http://www.medelaeducation.com/
http://www.medelabreastfeedingus.com/for-professionals/Education/Courses/Detail/31
mailto:education@medela.com


    

 

  

    

  

  

  

 

     

 

  

 

 
 

Maternal and Child Health Director 

March of Dimes
 

3209 Denali Street, Suite 200
 

Anchorage, AK 99503
 

Direct (907) 222-4888
 

Main (907) 276-4111
 

A FIGHTING CHANCE FOR EVERY BABY 

marchofdimes.org · nacersano.org 

facebook.com/marchofdimes 

twitter.com/marchofdimes 
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