
   

 
 
 

        

        

  
 

   
  

 

 

 

 
 

            

 
  

From:	 Wayne, Kathleen A (HSS) 
To:	 HSS DPA WIC Coordinators; Bennis, Don 
Cc:	 HSS DPA WIC Juneau; HSS DPA WIC Anchorage; Butcher, Clay (HSS); Olejasz, Aimee M (HSS); "Danielle 

Rybicki" (afdrr@uaa.alaska.edu) 
Subject:	 WIC Update October 7 In this Issues..... Play Everyday Slides, SPIRIT Update, Vendor Newsletter, New Nutrition 

Materials and more 
Date:	 Friday, October 07, 2016 3:00:30 PM 
Attachments:	 MCH and WIC Sept 2016 Play Every Day.pdf 
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Hi Everyone, 

Lots of great things to share in this Friday’s Update.  Have a great weekend. 
Kathleen 

1. Conference update 
You already received the Civil Rights Slides, the Spirit session slides and the Risk Revision 
slides. Here are some more in case you’d like to use them with your staff. Please contact 
Jennifer directly if there are other slides you would like 

2. 

SPIRIT REMINDER:  We cannot express enough, how important it is that you reset your local 
data every time you log into SPIRIT.  This is very important as this action causes SPIRIT to 
refresh your clinic with the most current information files in the database.  Remember , you 

must right click on the “Blue W” and select “Reset Local Reference Data”. 

SPIRIT Help Desk Info: 
Send all questions, issues and errors to the WIC SPIRIT Helpdesk at 
wicpsirithelpdesk@alaska.gov or phone them at 907-334-4900. | 

3. Nutrition Education Materials Available 
We have lots of great nutrition educational materials on health eating for all ages and 
breastfeeding.  Jenny will send pictures in the weekly Friday Updates featuring available 
materials.  Please contact Jenny if you are interested in receiving these items.  Here are 
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Play Every Day:  
Using national guidelines and 


stories from rural Alaska to create 
a public education campaign 


Alaska Department of Health and Social Services 
Division of Public Health 


Section of Chronic Disease Prevention & Health Promotion 
 


Ann Potempa, MPH 
Ann.potempa@alaska.gov 
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Evolution of Play Every Day 


• Launched in 2012 as a 
public education 
campaign to prevent and 
reduce childhood obesity 


• Social marketing steps 
used to change 
knowledge, attitudes and 
health behaviors 


– Physical activity 


– Sugary drink 
consumption 


 







Social Marketing is … 


• Using commercial 
marketing techniques in the 
social and behavioral arena. 
– Commercial world:  money 


in exchange for goods 
– Social world: exchanging 


one behavior for another 
to improve personal health 
or society’s health 


 
• Influencing voluntary 


behavior change  
• More than just increasing 


awareness and knowledge 







Childhood Obesity: The Numbers 


Increased risk for weight-related disease 


• In Alaska, about 1 out of 3 children is 
overweight or obese.  


• About 2 out of 3 adults are overweight or 
obese. 


Obesity is costly in quality of life and dollars.  


• In Alaska, about $459 million is spent every 
year on the direct medical care costs related 
to obesity. 







CDC Target Areas to Prevent Obesity 


Increase 
• Physical Activity 


• Fruit and vegetables 


• Breastfeeding 


Decrease 
• Sugary drinks intake 


• Junk food intake 


• Screen time 







Play Every Day  


Physical 
Activity 


60 Minutes 
Every Day 


Healthy 
Futures 


Nutrition 


Sugary 
Drinks 


Healthy 
Food 


Target Areas for Campaign 







Social Marketing Step:  
Picking a Target Audience 


Alaska parents of children ages 
5 to 12 
• Parents 


• determine how to spend time 


• choose which foods, drinks to 
buy for the family 


• Children are building healthy habits 


• Children participate in the Healthy 
Futures Challenge 







Social Marketing Step:  
Using Research to Inform, Evaluate Messages 


Informing the Messages: 


• Focus groups of Alaska parents of young children 


• Key informant interviews of teachers, principals 


 


Evaluating the Messages: 


• Telephone surveys of Alaska parents of young children 







Social Marketing Step:  
Improving Knowledge, Changing Behaviors 


Changing Behaviors 


Parents: 


• Motivate their children to 
get 60 minutes of physical 
activity a day 


• Serve fewer sugary drinks to 
children 


• Serve water or low-fat milk 
instead 







Physical Activity Public Service Announcement 
Bethel Family 


The Iverson family in Bethel has found a way to help their children — 
and the community’s children — get out and play every day.  







Bethel Play Every Day PSA 







Physical Activity Public Service Announcement 
Unalakleet — American Ninja Warrior 


Nick Hanson shoots for his own physical activity goals and motivates 
kids to be active.  







Unalakleet Play Every Day PSA 







Posters to Match the PSAs 







New Added Sugar Recommendations 


In the news: In January 2016, the U.S. Dietary Guidelines 
for Americans issued its first recommendation for limiting 
added sugar intake every day.  
 
 Recommendation: 
People should limit the 
amount of added sugar 
they eat and drink every 
day to less than 10% of 
the total daily calories 
they consume. 
 







New Added Sugar Recommendations 


Main Example Given:   
 
Adults consuming an average 
of 2,000 calories a day should 
limit their added sugar intake 
to less than 12.5 teaspoons 
of added sugar each day.  







Not a One-Size-Fits-All Message 


Problem No. 1:  We’re not all average adults.  
 


Adults and children: 
• Built in different sizes  
• Eat and drink different amounts of calories 
• Engage in different amounts of activity 


 


Problem No. 2:  What does 12 ½ teaspoons 
of added sugar look like?  







Our Task: Create a Simpler Message 


1. Find out the amount of daily calories consumed 
by a typical 8-year-old boy of moderate physical 
activity level.  


• Typical child in our target audience families 
• Right age for elementary schools ‒ which 


hang our posters across Alaska 
• Estimate considers children of varying 


physical activity levels 
 
2. Calculate 10% of this child’s total daily calories 
to find the recommended limit for added sugar 







Consider What Alaska Families Drink At Home 


0% 20% 40% 60% 80%


Energy drinks


Coffee drinks


Tea drinks


Flavored water


Sports drinks


Juice drinks


Soda


Powdered drinks


Source: Play Every Day Focus Groups, 2013 







Even One Is Too Much 


One 20-ounce bottle 
of a soda can have  
16 teaspoons of 
added sugar.  







Even One Is Too Much 


One 16-ounce glass of a 
powdered drink mix 
can have 11 teaspoons 
of added sugar.  











 
 


Social Marketing Step:  
Promotion – Reaching Alaska Families Online 


Play Every Day 
website features 
our new work 
focused on  
physical activity. 
 


www.playeveryday.alaska.gov 







 
 


Promotion – Featuring New Materials 
 


New webpage 
featuring our new 
physical activity 
resources – 
posters and PSAs.   
 


http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Physical-Activity-Resources.aspx 
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Social Marketing Step:  
Promotion – Reaching Alaska Families Online 


Sugary drink 
consumption 
 


www.playeveryday.alaska.gov 







Promotion – Featuring New Materials 


New webpage 
featuring new 
sugary drink 
resources.   
 


http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx 
 



http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx





Promotion – Blogging About Our Work 


Updated 
Blog 
 


www.playeveryday.alaska.gov 







Promotion – Blogging About Our Work 


Get Free 
Updates 


Here 
 


http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx 
 


www.playeveryday.alaska.gov 
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Promotion – Blogging About Our Work 







 


Questions? 


 


 


 


 


Ann Potempa, Play Every Day 
coordinator  


State of Alaska 


Department of Health and 
Social Services 


Ann.potempa@alaska.gov 


907-269-3433 
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October 2016 — Volume 16, Issue 1 


 V E N D O R 
 N E W S 


Your source for State of Alaska WIC program news related to vendor management.  In this newsletter you 


will find important and useful information affecting vendor agreements with the WIC program.  Enjoy! 


eWIC Update 
Banking and quality assurance contractors have been selected for Alas-


ka’s transition to eWIC. Our staff are preparing to catalog the UPC 


codes for all foods that are eligible to be purchased with WIC benefits 


in Alaska. Planning for this major program change will gain momentum 


in the final months of this year. Look for an announcement of a Ven-


dor Advisory Committee meeting after January 1 – If you wish to have 


representation on the committee, contact Erin Khmelev at 


erin.khmelev@alaska.gov, or 907/465-3100.  


October 2016 Price Survey 
 


Your October 2016 Price Survey is due Friday, October 21, 2016. 


Please email your Excel spreadsheet to wic@alaska.gov. We suggest 


that you submit your price survey as soon as possible to allow time 


for corrections if needed. The price survey requires you to provide a 


price and brand for your highest priced WIC approved item for each 


food listed. Electronic submission exemption forms must be submitted 


and approved no later than October 12th. 


The Alaska WIC program has made the following changes: 


Dried beans have been removed from the minimum stocking require-


ments for all peer groups. Participants may still purchase dried beans 


if they are listed on their check. 


Infant fruits and vegetable checks have been changed to read “16  4 


OZ. JARS INFANT FRUITS/VEGETABLES—FOR BANANA SEE FOOD LIST” 


One 2-pack of 4 oz. containers is equal to two 4 oz. jars. Participants 


may purchase bananas instead of some of the jarred food. Cashiers 


should use the banana table in the WIC food list to calculate how 


many bananas are allowed in combination with infant food. 


Rural and small stores 


Monday, October 24th 


10:00am AKST 


 


Urban and large stores 


Wednesday, October 26th 


 10:00am AKST 


 


Call: 1-800-281-5354 


Passcode: 646725 


 


Please join the call that 


best fits your store. If your 


store is unable to attend 


your designated call, 


please join the other. 


Vendor  


Teleconference 


WIC Food Changes 
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Phone: 907-465-3100 


Fax: 907-465-3416 


E-mail: wic@alaska.gov 


Alaska WIC Program 


Div. of Public 


Assistance 


P.O. Box 110612 


Juneau, AK 99811 


Contacting the WIC Vendor Unit 


 


The Vendor Unit will provide assistance to vendors 


at any time. For questions or complaints, please 


contact us and we will do our best to meet your 


needs.   
 


Sandy Harbanuk 


Vendor Coordinator 


Sandra.harbanuk@alaska.gov 


907/465-4704 
 


 


Erin Khmelev 


Vendor Management Assistant 


Erin.khmelev@alaska.gov 


907/465-8630 


 


John King 


Vendor Management Assistant 


John.King@alaska.gov 


907/465-6399 


 


WIC is an equal opportunity provider and employ-
er.  Go to http://dhss.alaska.gov/dpa/Documents/dpa/
programs/nutri/downloads/Admin/Forms/
nondiscrimination_statement.pdf for the full Non-
Discrimination Statement.   


NO Rain  


Checks Allowed 


IF  YOU FIND LOST CHECKS: Please notify  your local WIC agency 


or the State Office immediately at (907) 465-3100 so the checks 


can be returned to the participant. 


Vendor Question 
 


If a WIC check says “INFANT FRUIT/VEG” can a shopper  


purchase baby food in a squeezable pouch? 


 


Answer:  No. Stage 2 and 2 1/2 Gerber, Beech-Nut, and 


Beech-Nut Naturals in 4 oz. or 4 oz. 2-packs are the only WIC 


allowed infant fruits and vegetables. Infant fruits and vegeta-


bles must be single ingredient or combinations of single fruit 


and/or vegetable ingredients. For example: pears, peaches, 


strawberry-banana, squash, sweet potatoes & apples, garden 


vegetables, etc. Participants can purchase any combination 


that adds up to 64 oz. which is (16) 4 oz. jars or (8) 2-packs. 


 


Not Allowed:  


 Organic 


 Additives such as DHA/ARA 


 Guava, mango, or papaya varieties 


 Mixtures with rice, milk, or cereal 


Managers 


Please post this newsletter  


for your staff to read 


It has now been one year since all authorized 


vendors signed their 2015 – 2018 WIC Vendor 


Agreements. This is a great time to review your 


agreement to make sure you’re in compliance 


with program rules and requirements. We value 


your participation in the program! 


Vendor Agreements 









  
 

 

 
 

  
 

 
   

 
 
 

                                       

 
 

 
 
 
 
 

 

 
 

some pictures of 3 brochures,  we also have several pamphlet series on a variety of topics, 
and a very cute book great for mothers with kids in stages 8-18 months.  Also pictured are 
three brochures on Iron, mealtime routines, and constipation during pregnancy.  If you 
would like any of these materials or need a specific topic, email or call Jenny at 
Jennifer.mcallister@alaska.gov or 465-310. 

Also, you should receive some boxes from  Alaska Litho Printing containing  inserts and 
brochures on Alaska’s “Fruits and Vegetables So Good For Me” campaign.  These colorful 
brochures for women, infants, children, seniors, and everyone in between contains ideas for 
eating more fruits and vegetables and a fun recipe.  Please notify Jenny when you receive 
these boxes Jennifer.mcallister@alaska.gov or 465-3100. 

4. October 2016 vendor newsletter –see attached 

Nice to Know: 

“When the joy goes out of eating- nutrition fails”- advice for nutritionists and those who eat 
http://bedaonline.com/nutritionism/ 

Introducing the New WIC Brand 
You may have heard about the National Recruitment & Retention Campaign the National WIC 
Association is organizing. This is a three-year outreach and advertising campaign developed and 
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designed with our partners, Sullivan and Meredith, to: 

1. Increase enrollment of WIC eligible moms, 
2. Improve perception of the WIC program, and 
3. Retain moms in the WIC program longer. 

At the Nutrition Education & Breastfeeding Promotion Conference that took place in Denver at the 
beginning of September, Sullivan presented the creative work they've done that will serve as a 
foundation for the larger campaign that will roll out this fall. 
If you were unable to attend the conference in Denver, we don't want you to miss out! We've 
organized two webinars: the first on October 4th at at 1:30 pm Eastern time, the second October 
5th at 3:00 pm Eastern time. We hope you will join us to learn more about the new brand, the 
campaign and what you can do on the local or state level to amplify the campaign. 
Register for the October 4th or October 5th webinar. 
As a sneak peak, the campaign was written about in MediaPost a few weeks ago -- check it out! 
Here's a high level overview of timeline for the campaign: 

Digital ads will start mid-November 2016 
Print ads will start in January 2017 
Information will be available in maternity wards, OBGYN and pediatric offices starting in 
February 2017 
The campaign is currently planned to run through the end of 2018 

As we get closer and closer to the campaign rolling out, you will be hearing from NWA more 
regularly about what to expect and how you - at the local and state level - can engage with the 
campaign. Stay tuned for updates, toolkits and more webinars over the next few months. 
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