
Play Every Day:  
Using national guidelines and 

stories from rural Alaska to create 
a public education campaign 

Alaska Department of Health and Social Services 
Division of Public Health 

Section of Chronic Disease Prevention & Health Promotion 
 

Ann Potempa, MPH 
Ann.potempa@alaska.gov 

 

 

mailto:Ann.potempa@alaska.gov


Evolution of Play Every Day 

• Launched in 2012 as a 
public education 
campaign to prevent and 
reduce childhood obesity 

• Social marketing steps 
used to change 
knowledge, attitudes and 
health behaviors 

– Physical activity 

– Sugary drink 
consumption 

 



Social Marketing is … 

• Using commercial 
marketing techniques in the 
social and behavioral arena. 
– Commercial world:  money 

in exchange for goods 
– Social world: exchanging 

one behavior for another 
to improve personal health 
or society’s health 

 
• Influencing voluntary 

behavior change  
• More than just increasing 

awareness and knowledge 



Childhood Obesity: The Numbers 

Increased risk for weight-related disease 

• In Alaska, about 1 out of 3 children is 
overweight or obese.  

• About 2 out of 3 adults are overweight or 
obese. 

Obesity is costly in quality of life and dollars.  

• In Alaska, about $459 million is spent every 
year on the direct medical care costs related 
to obesity. 



CDC Target Areas to Prevent Obesity 

Increase 
• Physical Activity 

• Fruit and vegetables 

• Breastfeeding 

Decrease 
• Sugary drinks intake 

• Junk food intake 

• Screen time 
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Social Marketing Step:  
Picking a Target Audience 

Alaska parents of children ages 
5 to 12 
• Parents 

• determine how to spend time 

• choose which foods, drinks to 
buy for the family 

• Children are building healthy habits 

• Children participate in the Healthy 
Futures Challenge 



Social Marketing Step:  
Using Research to Inform, Evaluate Messages 

Informing the Messages: 

• Focus groups of Alaska parents of young children 

• Key informant interviews of teachers, principals 

 

Evaluating the Messages: 

• Telephone surveys of Alaska parents of young children 



Social Marketing Step:  
Improving Knowledge, Changing Behaviors 

Changing Behaviors 

Parents: 

• Motivate their children to 
get 60 minutes of physical 
activity a day 

• Serve fewer sugary drinks to 
children 

• Serve water or low-fat milk 
instead 



Physical Activity Public Service Announcement 
Bethel Family 

The Iverson family in Bethel has found a way to help their children — 
and the community’s children — get out and play every day.  



Bethel Play Every Day PSA 



Physical Activity Public Service Announcement 
Unalakleet — American Ninja Warrior 

Nick Hanson shoots for his own physical activity goals and motivates 
kids to be active.  



Unalakleet Play Every Day PSA 



Posters to Match the PSAs 



New Added Sugar Recommendations 

In the news: In January 2016, the U.S. Dietary Guidelines 
for Americans issued its first recommendation for limiting 
added sugar intake every day.  
 
 Recommendation: 
People should limit the 
amount of added sugar 
they eat and drink every 
day to less than 10% of 
the total daily calories 
they consume. 
 



New Added Sugar Recommendations 

Main Example Given:   
 
Adults consuming an average 
of 2,000 calories a day should 
limit their added sugar intake 
to less than 12.5 teaspoons 
of added sugar each day.  



Not a One-Size-Fits-All Message 

Problem No. 1:  We’re not all average adults.  
 

Adults and children: 
• Built in different sizes  
• Eat and drink different amounts of calories 
• Engage in different amounts of activity 

 

Problem No. 2:  What does 12 ½ teaspoons 
of added sugar look like?  



Our Task: Create a Simpler Message 

1. Find out the amount of daily calories consumed 
by a typical 8-year-old boy of moderate physical 
activity level.  

• Typical child in our target audience families 
• Right age for elementary schools ‒ which 

hang our posters across Alaska 
• Estimate considers children of varying 

physical activity levels 
 
2. Calculate 10% of this child’s total daily calories 
to find the recommended limit for added sugar 



Consider What Alaska Families Drink At Home 

0% 20% 40% 60% 80%

Energy drinks

Coffee drinks

Tea drinks

Flavored water

Sports drinks

Juice drinks

Soda

Powdered drinks

Source: Play Every Day Focus Groups, 2013 



Even One Is Too Much 

One 20-ounce bottle 
of a soda can have  
16 teaspoons of 
added sugar.  



Even One Is Too Much 

One 16-ounce glass of a 
powdered drink mix 
can have 11 teaspoons 
of added sugar.  





 
 

Social Marketing Step:  
Promotion – Reaching Alaska Families Online 

Play Every Day 
website features 
our new work 
focused on  
physical activity. 
 

www.playeveryday.alaska.gov 



 
 

Promotion – Featuring New Materials 
 

New webpage 
featuring our new 
physical activity 
resources – 
posters and PSAs.   
 

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Physical-Activity-Resources.aspx 
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Social Marketing Step:  
Promotion – Reaching Alaska Families Online 

Sugary drink 
consumption 
 

www.playeveryday.alaska.gov 



Promotion – Featuring New Materials 

New webpage 
featuring new 
sugary drink 
resources.   
 

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx 
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Promotion – Blogging About Our Work 

Updated 
Blog 
 

www.playeveryday.alaska.gov 



Promotion – Blogging About Our Work 

Get Free 
Updates 

Here 
 

http://dhss.alaska.gov/dph/PlayEveryDay/Pages/Sugary-Drink-Resources.aspx 
 

www.playeveryday.alaska.gov 
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Promotion – Blogging About Our Work 



 

Questions? 

 

 

 

 

Ann Potempa, Play Every Day 
coordinator  

State of Alaska 

Department of Health and 
Social Services 

Ann.potempa@alaska.gov 

907-269-3433 
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