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About this Webinar 
 Audio for this webinar will 

come through your 
computer. Another option is 
to call this number: (562) 
247-8321. 
 

 If you have technical 
difficulties, please let us 
know by using the Question 
function on the GoToWebinar 
control panel. 
 



About this Webinar 
 You will need a microphone 

on your computer or you will 
need to call into the number  
provided (562 247-8321) to 
ask a question out loud.  

 Please hold questions until 
the end of the presentation.  

 To ask a question, please 
“raise” your hand by clicking 
on the Hand button in the 
GoToWebinar control panel. 
 



An Alaska public education campaign – 2015/2016 
The Alaska Department of Health and Social Services 

Division of Public Health 

Marijuana is legal in Alaska –  
There are some things we all should know  

http://dhss.alaska.gov/Pages/default.aspx
http://dhss.alaska.gov/dph/Pages/default.aspx


Youth marijuana use in Alaska 
High school youth1 

2007 2009 2011 2013 2015 Significant linear trend, 2007-2015? 

Current use 
(past 30 days)  

21% 23% 21% 20% 19% No 

Ever use 45% 45% 41% 39% 39% Yes 

Seen as cool - - 29% 31% 27% No 

Parents feel it 
is wrong 

- - - 79% 75% 

1Alaska Youth Risk Behavior Survey (YRBS), 2007-2015 
 



Youth marijuana use in Alaska by race1 

1Alaska Youth Risk Behavior Survey (YRBS), 2007-2015 
 



Adult marijuana use in Alaska2 

2National Survey on Drug Use and Health (NSDUH), 2008-2014 
 



Marijuana use among pregnant 
mothers in Alaska3 

3Pregnancy Risk Assessment Monitoring System (PRAMS), 2009-2013 
 



Sharing information quickly 

Alaskans voted to make the recreational use of marijuana legal in Nov. 2014. We 
knew the regulatory process would take time and test the patience of industry, 
residents and regulators, but we needed to get information out quickly.  



And cautiously – today’s messaging 
can become tomorrow’s satire 
We wanted to focus on facts 
and avoid the pitfalls of former 
messaging on marijuana: 
  
The 1936-1939 propaganda 
film, Tell your Children, 
depicted what it  claimed 
would be the inevitable 
outcomes of  high school kids 
smoking pot – hit and run 
accidents, manslaughter, 
suicide, rape, & madness. A 
private interest group made the 
film as a morality tale. 
 

Cannabis advocates later 
rediscovered it as Reefer 
Madness and toured it as satire 
across the country in the 1970s.  



To meet DHSS goals  
  
 Make DHSS the trusted place to go for marijuana-related 

health information in Alaska. 
 Share health and legal information with Alaskans.  
 Start a conversation.  
 Stay balanced in tone, factual in content. 
 Share new information regularly. 
 Employ humor to connect with the audience. 
 Drive people to the website as a source of reliable 

information, marijuana.dhss.alaska.gov.  

http://dhss.alaska.gov/dph/director/pages/marijuana/default.aspx


The 2015 PSA  
Aired on  TV and through social media in April and May 2015 with these core messages: 
Pot can’t be bought or sold yet; the legal age is 21; it’s not legal to use in public places; 
should be kept away from kids; driving high is a DUI; what’s grown in Alaska stays in 
Alaska.  https://www.youtube.com/watch?v=D7yRlxxlLnk 
 

https://www.youtube.com/watch?v=D7yRlxxlLnk


Supported by a “Get the Facts” website 
DHSS worked with 
Colorado to 
integrate its 
materials, which had 
gone through a 
rigorous literature 
review.  

 

Alaska’s chief 
medical officer and 
DHSS staff also 
reviewed and 
approved all DHSS 
content.   

 
The State of Alaska acknowledges the State of Colorado and the Colorado Department of Public 
Health and Environment for sharing their content for the Alaska DHSS website.  



Outreach to Alaskans and visitors  
Sample messages:  
 

Clarified law on use in public 
spaces. 

 
 
 
 
Emphasized that what’s grown in 
Alaska stays in Alaska.  



Supporting materials  

http://dhss.alaska.gov/dph/Director/Documents/marijuana/2016_MJFactSheet.pdf
http://dhss.alaska.gov/dph/Director/Documents/marijuana/MJFactSheet_DUI.pdf


 
Potential PH concerns 



2015 Results – May/June 
 TV and Radio PSA 
 9 weeks of  broadcast TV in Anchorage, Fairbanks and Juneau 
 7 weeks of GCI Cable statewide 
 9 weeks of radio in Fairbanks, Juneau and Anchorage 

 Facebook ads 
 Website clicks campaign 
  14,012 website clicks (Clicks to our marijuana website) 

 144,386 people reached (How many different people saw the content) 

 360,368 impressions (How many times content got displayed) 

 9 Facebook boosted posts 
 9,727 post engagements (How many interactions people have had, such as likes, shares, comments, etc.) 

 238,831 people reached (How many different people saw the content) 

 
 

 
 



2016 campaign: Less about the law … 

Driving high is a DUI  



… more about public health 

Focusing on health: 
 

• Potency of today’s marijuana 
• Delay in feeling high when using 

edibles. 
• Pregnancy and breastfeeding 
• Accidental use by kids and animals  

 

 



Partly based on data from other states 
Other states where recreational use of marijuana has been 
legalized – Colorado, Oregon and Washington. 
 Marijuana-related calls to poison centers increased after 

legalization: 
 Calls to the Oregon Poison Center increased in all age groups, 

including youth and kids under 6 (Oregon Health Authority). 
 Calls to Rocky Mountain Poison and Drug Center increased in 

2010 and spiked with retail legalization in 2014 (Colorado 
Department of Public Health and Environment). 

 Marijuana-related ER visits and hospitalizations: 
 Increased in Colorado after medical marijuana legalization and 

again after retail marijuana legalization. (Colorado Department 
of Public Health and Environment). 
 



With the same look and feel 



But working with a tinier budget 
 
Ad run of May-June, 2016 
 Cable and online ads: 
 KTUU/KTVA ads 
 GCI cable ads 

 Facebook newsfeed and mobile ads 

 You Tube ads 
 

 



2016 PSA – Here’s what we all need to know 
Legal age; pot affects people differently; it can take a while for full effects to kick in; 
these aren’t your grandma’s brownies; steer clear when pregnant and breastfeeding; 
cannabis edibles can look like treats and make kids sick. 
https://www.youtube.com/watch?v=Ie-DZ81W8Hk 
 

https://www.youtube.com/watch?v=Ie-DZ81W8Hk


2016 Results 
Campaign ran between May 1 and June 30, 2016 
TV: 
• Broadcast TV in Anchorage and GCI Cable statewide 
• PSAs aired 229 times 
 

You Tube:  Over-performed at 105%, meaning more ads ran than were initially purchased 
Facebook:  
• 150,295 video views 
• 183,171 people reached 
• 863,713 impressions 
• 4,640 website clicks 
 



The social media battleground – 2016 
 

 Facebook ads – positive comments about PSA  
 Cool, a non scare tactic PSA. 
 This is a very well done PSA. No scare tactics, just suggestions. 
 Well done. No unnecessary scare tactics or unfounded claims just good clean safe use 

info. 
 A good start on a polarized subject that offers a no win situation as evident by the 

comments.  

 Facebook ads - negative comments about PSA  
 Most of those "facts" are not even true. 
 Some of the information you provide here is completely inaccurate and biased. 
 Whoever made this site is either anti-weed or allergic to proper research and facts. 
 I'm very sorry to hear that the federal government has you brainwashed...you should 

do some of your own research and stop watching reefer madness clips from 
the1940s. 
 

 



As media reflects the evolution of marijuana culture  



And the growing cannabis economy 

“This is California's time to 
reemerge as the center of the 
cannabis economy and the center 
of cannabis culture, and that's 
what's so exciting.” 

• David Bienenstock – author of “How to 
Smoke Pot (Properly): A Highbrow 
Guide to Getting High,”  and Vice’s  
“Weed Eater” column  and “Bong 
Appetit” cooking show – in the L.A. 
Times, “California is poised to become 
the center of cannabis culture,”  May 16, 
2016.  
 

"In terms of local communities 
being receptive to the industry, 
Houston (in Southcentral) is by 
far the top of the list … and 
then I think Fairbanks is a very 
close second." 

• Marijuana Control Board chair Bruce 
Schulte in the Fairbanks Daily News-
Miner, “Fairbanks is shaping up to be the 
center of Alaska’s marijuana industry,” 
June 7, 2016.  

 



PH adapts to the changes 
Nov. 2014: Alaskans vote to 
make recreational pot use legal 
for adults 21 and older. 
 

Feb. 2015: Possession and use 
legal for adults.  
 

June 2016: First business 
licenses approved.  
 

Fall 2016: Commercial sales 
expected. 
 

Now and into the future –  
Health impacts of legalization 

tracked through EPI 
surveillance. 

 

Continued public health 
messaging in response to data 
trends around public health.  

http://dhss.alaska.gov/dph/Director/Documents/marijuana/2016_MJFactSheet.pdf


To meet its objective: protecting and promoting 
the health of Alaskans.  



Comments, questions, observations? 

Dawnell Smith/Public Information Officer III 
Alaska Health and Social Services 
907.269.4541     
dawnell.smith@alaska.gov |  dhss.alaska.gov 

mailto:dawnell.smith@alaska.gov
http://dhss.alaska.gov/Pages/default.aspx


Discussion 
 You will need a microphone 

on your computer or you 
will need to call (562) 247-
8321 to join our discussion.  

 To make a comment or ask 
a question, please “raise” 
your hand by clicking on 
the Hand button in the 
GoToWebinar control 
panel. 
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