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GOAL:  Ensure that Alaskans know how to reduce their risk of heart disease and stroke.
	Objective: Increase the number of Alaskans who know that their blood pressure, cholesterol, BMI, and blood glucose numbers are high or borderline.

	Strategy
	Tasks
	Timeframe
	Responsibility

	Strategy #1 – 

Develop and distribute an interactive, wallet sized Know Your Numbers (KYN) card for Alaskan adults to track their baseline diagnostics for cardiovascular health. 


	a) Find the electronic version of past “heart health” cards to be modified;
	By next meeting (June 4th)
	Russ

	
	b) Gather cards from other states;
	June 4th
	Linda will scan

	
	c) Create a matrix of “who, how, what”
	Ongoing – Begin by June 4th
	Julie & Gail

	
	d) Create new draft
	July 2nd – ongoing
	Russ & Julie

	
	e) Devise plan for getting feedback and send draft out for review;
	August
	Gail

	
	f) Gather and incorporate feedback; 
	September
	

	
	g) Revise and distribute in coordination with professional education committee (if feasible).


	October/November
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GOAL:  Ensure that Alaskans know how to reduce their risk of heart disease and stroke.

	Objective: Increase the number of Alaskans who know the signs and symptoms of heart attack and stroke.

	Strategy
	Tasks
	Timeframe
	Responsibility

	Strategy #2 – 

Extend the reach of current cardiovascular health media campaigns.


	a) Collect and distribute current campaign materials;


	Ongoing
	All

	
	b) Coordinate with AHELP revitalization – Link to THA website - Promote and track – Check with Paula;
	July
	Gail

	
	c) Explore possible uses of social media to expand messages and success stories;


	Ongoing
	All/Julie

	
	d) Determine outreach contact for each Alaskan hospital.


	July
	Martha


Longer term strategies:
Strategy #3 – Work with Healthy Lifestyles and Professional Education Committees to ensure that heart disease and stroke prevention messages reach each level of the socio-ecological model of health from systems to individuals.
Strategy #4 – Develop a new “urgency” campaign.

